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Riverwater encourages 

portfolio companies to adopt 

policies that promote a strong 

and inclusive corporate culture, 

employee safety, product 

safety, ethical supply chains, 

and resilient communities. N D J F M A M J J A S O N D J F M A M J J A S O N D J F
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Riverwater Partners encourages 

all portfolio companies to 

measure, report, and reduce 

their GHG footprint.
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Additionally, our responsible investment practice, which invests in companies 

that responsibly deploy physical, human, and financial capital, has resulted in 

value creation for society. That impact is detailed in this report.
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Value Creation Impact Of Our Asset Management Process
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Sustainability Impact Of Our Investments

Riverwater collaboration with sustainability peers 

informs our engagement with portfolio companies, 

which aims to guide them toward value 

creation.
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Value Creation Impact Of Riverwater Partners
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  •  Embracing humility and diversity 

of thought

  •  Striving for excellence with  
integrity and passion

  •   Generating measurable impact 
will enable Riverwater Partners to 
fulfill its mission to make the world 
a better place by growing wealth 
through sustainable investing.







CONTACT@RIVERWATERLLC.COM

WWW.RIVERWATERPARTNERS.COM

414.858.8000

PARTNERS
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